
NM3217: Principles of Visual Communication Design  
FASStrack 2025 

 
Schedule: AM Session (9.30am-1.30pm, Singapore Time)  
Tuesday, Wednesday, Thursday, and Friday 
 
Course Description 
 

This course examines the principles of visual communication design. Students will tap into the 
various domains of visual communication theories and concepts of visual communication, and 
communication design and production processes. The course is designed to aid students in 
examining how visuals can come to influence our understanding and perspectives of 
communication. Students will explore how one can communication through visual media; 
experiment with techniques of visual communication expression and presentations; plan and 
manage the communication design process from initial development to the final product; and 
ideate, curate and critique independent and group projects to promote collaborative classroom 
learning. 

 

Prerequisite 
For Non-Graduating Students 
 
Lecturer  
Mr. TAN Kai En  

Instructor  
Department of Communications and New Media, Faculty of Arts & Social Sciences  
kaien@nus.edu.sg  
 
Course Assessment  
 

Assessments   Assessment deadlines  

Participation  15%  N.A.  
Assignment - Abstraction 30%  14 July 2025, 11:59pm*  
Final Project - Branding 55%  23 July 2025, 11:59pm*  
Total for CA:  100%    

  
• Assignment 1 (30%) [with commentaryˆ]: Abstraction: Students will be tasked to create an 

abstraction series.  
 
• Final Project (55%) [with commentaryˆ]: Students will be tasked to develop a brand style guide: 

 

• Self Identity 
• Creation of a 6-page Brand Guide that includes 2 collaterals 
• 1) Logo - 15%  

2) Business Card (front and/or back) - 10%  



• 6-page Brand Guide - 30%  
Should include deliverables mentioned above, and also Logo Guidelines;  
Color Guidelines; Typography System 

 
Course Topics (TENTATIVE – Subject to change to suit pedagogical needs)  
  

Week/Date Content Session Details 

Week 1: 04 July  Session 1 – 4 Jul 2024 (Friday) 
• Lecture: Introduction to FASStrack – 
NM3217 Principles of Visual 
Communication Design 
• Illustrator Tutorial 
• Briefing for Assignment 1 

Contact hours per session: 4 
hours, including  
· Lecture and discussion; 
and/or 
· Tutorials/ In-class activities/ 
Workshop / Critiques/ 
Presentation 
· Asynchronous activities 
 

Week 2: 08 – 11 
July 

Session 2 – 8 Jul 2024 (Tuesday) 
• Lecture: Introduction to Computer 
Graphics 
• Lecture: Reflective Design Process 
• InDesign Tutorial 1 

Contact hours per session: 4 
hours, including  
· Lecture and discussion; 
and/or 
· Tutorials/ In-class activities/ 
Workshop / Critiques/ 
Presentation 
· Asynchronous activities 
 

Session 3 – 9 Jul 2024 (Wednesday) 
• Lecture: Visual Representation: 
Abstraction 
• Lecture: Visual Representation: 
Composition 
• Photoshop Tutorial 

Session 4 – 10 Jul 2024 (Thursday) 
• Lecture: Typography 
• Lecture: Color 
• InDesign Tutorial 2 

Session 5 – 11 Jul 2024 (Friday) 
• Lecture: Branding 
• Briefing for Final Project (FP) 
• Assignment 1 Critique Presentation  

Week 3: 15 – 18 
July 

Session 6 – 15 Jul 2024 (Tuesday) 
• Lecture: Gestalt Principles 
• Final Project Consultation 

Contact hours per session: 4 
hours, including  
· Lecture and discussion; 
and/or 
· Tutorials/ In-class activities/ 
Workshop / Critiques/ 
Presentation 
· Asynchronous activities 
 

Session 7 – 16 Jul 2024 (Wednesday) 
• Lecture: Elements/Principles of 
Art/Design 
• Final Project Workshop 

Session 8 – 17 Jul 2024 (Thursday) 
• Lecture: Gestalt Principles 



• Group Critique for Final Project 
• Peer Feedback and Final Project 
Refinements 

Session 9 – 18 Jul 2024 (Friday) 
• Final Project Critique Presentation 
• Wrap-Up and Reflection 
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This iteration is meant for non-graduating students. 

Specific details in relation to detailed course structure, reading list, additional readings, 
learning activities, assignments etc. will be provided when the term starts. While I strive 
to provide the most up-to-date syllabus so that it best informs your decision in taking up 
the course, kindly note that detailed information regarding the course may change for 
pedagogical calibration if necessary.   

  
IMPORTANT NOTE: You will need to have a working laptop. Adobe will be granted for students 
reading FASSTrack 2025 NM3217. 


